
Corporate Social Responsibility (CSR) for Equitymaster for 2021-2022 

CSR Budget/Project for the year 

The CSR Budget for the financial year ending March 31, 2022 as approved by the Board of Directors 
of the Company was INR 841,000/- (Rupees Eight Lacs Forty One Thousand only). The budget was 
approved to be contributed to Stree Shakti Vikas SEWA Trust for supporting the project of providing 
‘Digital Financial Literacy Training‘ to women from informal sector as eligible under activities listed 
under Schedule VII of the Companies Act, 2013 and in accordance with the CSR Policy of the 
Company.  

The Company post approval from the Board of Directors of the Company contributed the amount to  
Stree Shakti Vikas SEWA Trust. 
 
About Stree Shakti Vikas Sewa Trust 

 Stree Shakti Vikas SEWA Trust, a sister organisation of Shri Mahila SEWA Sahakari Bank Ltd. (SEWA 
Bank), a co-operative bank established under Umbrella Organisation SEWA in 2002, has the main 
objective of development of self employed women in all aspects of their life and work. The trust is 
intended to supplement this effort in the field of education, health, child development, economic 
activities, social and cultural activities, other activities, which promotes the development of women. 

 Shri Mahila SEWA Sahakari Bank Ltd. was established in year 1974, as an Urban Co-operative Bank 
registered under Gujarat Cooperative Societies Act, 1961 and having license from Reserve Bank of 
India as per the Banking Regulation Act, 1949, with the objective to help poor women to come out of 
the vicious cycle of poverty by helping them to,  
 

 Come Out of The Clutches of Money Lenders 
 Build Their Own Capital And Assets  
 Build Their Business 
 Minimise Their Risks 
 Improve Their Working and Living Conditions 

Stree Shakti Vikas SEWA Trust in collaboration with SEWA Bank provide trainings to SEWA 
Bank members and make them aware of all aspects of their life and work, prepare them to 
face the challenges of life and prevent them from the traps of private money lenders and 
other vicious elements of the society which would lead them deeper into poverty.  

ABOUT THE CSR ACTIVITY/ PROJECT UNDERTAKEN 

Stree Shakti Vikas SEWA Trust alongwith Sewa Bank and with the support from Equitymaster 
started a tailor made “Digital Financial Literacy Training Programme” for the members of four 
rural branches of the bank i.e. Himmatnagar, Sanand, Nadiad and Mehsana. 

A team of Sewa Bank organised a two days training in villages using different tools including 
movies and prints, presentation. These trainings were also organised at the women’s homes, in 
many cases. The programme broadly included education to women regarding financial planning, 
savings, borrowings, use of technology, Intelligent investment and budgeting. 



HIGHLIGHTS OF THE PROGRAMME 

 The project duration was for a period of 3 months from January to March 2022. 
 A two days training programme was designed during the aforesaid duration. 
 About 1360 women were trained during the programme from the districts of Himmatnagar, 

Sanand, Nadiad, Mehsana. 
 The training methodology used was interactive lectures, presentation, group discussions, 

Role play, Movies, case studies etc.  

 
A detailed programme report is appended below at Annexure A 



ANNEXURE A 

   

 

CSR PROJECT REPORT 
STREE SHAKTI VIKAS SEWA TRUST  

 

 

JANUARY,2022 TO March 2022 
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ABOUT THE NGO 

Stree Shakti Vikas Sewa Trust was started in 2002. The trust has been providing much needed 
financial awareness to the poor women. The main objective of the trust is the development of self 
employed women in all aspects of their life and work. Sewa bank was established for fulfilling the 
financial needs of the women for promoting their financial self sufficiency. The trust is intended to 
supplement this effort in the field of education, health, child development, economic activities, 
social and cultural activities and other activities, which promote the development of women.  

While organising poor self employed women of informal sector, in the initial years i.e. in early 
seventies only SEWA (Self Employed Womens Association) realised the struggle of these women for 
accessing the financial services from the formal financial system. However, in those days, these 
women were not considered ‘bankable’ by the then banking sector. But the founder Sh. Elaben 
Bhatt and the women members were firm and they decided to start their own bank. That is how 
SEWA Cooperative Bank was formed in 1974and then rest is the history.  

Shri Mahila Sewa Sahakari Bank Ltd. was established in year 1974, as an Urban Co-operative Bank 
registered under Gujarat Cooperative Societies Act, 1961 and having license from Reserve Bank of 
India as per the Banking Regulation Act, 1949, with the objective to help poor women to come out of 
the vicious cycle of poverty by helping them to, 

 Come Out Of The Clutches Of Money Lenders 
 Build Their Own Capital And Assets  
 Build Their Business 
 Minimise Their Risks 
 Improve Their Working And Living Conditions 

MISSION STATEMENT 

“Sewa Bank exists to reach to maximum number of poor women workers engaged in the 
unorganized sector and provide them suitable financial services for their socio-economic 
empowerment and self development, through their own management and ownership.” 

BRIEF PROFILE OF SEWA BANK: 

SEWA Bank lays great emphasis on savings, more so, when its client are all self-employed women 
with low income. A wide range of different financial schemes are available for members. 

Providing facilities for savings and term deposits, thus inculcating thrift in the women, managing 
their savings, ensuring safe custody of the hard earned money and lending those loans. Providing 
credit to further the productive, economic and income generating activities of the poor and self 
employed women. 

Providing facilities to rescue their jewellery from pawnbrokers and private moneylender and giving 
loans against jewellery. Adopting procedures and designing schemes suitable to poor self-employed 
women, like collecting daily savings from their places of business or houses, or providing saving 
boxes and giving training and assistance in understanding banking procedures. 
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In response to demand from members for a variety of needs, SEWA Bank has developed a range of 
savings and credit products and schemes. A lot of effort and research has gone into this. This 
includes understanding their business needs and designing the credit products accordingly so that 
they do not have to approach money-lenders and fall prey to their exploitative practices, providing 
door-to-door services for collection of savings/loan recovery from members/borrowers. 

SEWA Bank thinks not of the tomorrow but the day after tomorrow and even thereafter. So much 
thinking goes into each product before it is launched. This is because the products reflect the needs 
of the members and are designed to meet their needs. 

Women do have an instinct for savings if motivated. At SEWA Bank the products are designed 
according to their cash flow and needs and to achieve this, the bank closely observes their financial 
life, working and living conditions. 

Today SEWA Bank serves 5,00,000 women through its 13 Branches across eight Districts of Gujarat. 

Bank has developed a range of savings and credit products which are suitable to its members. For 
this, the bank puts its hard efforts into R&D. The women members of the bank come from different 
trades and occupations, rural as well as urban slums. While many are home based workers, some are 
agriculture labourers and others are hawkers and vendors. Some women run their own shops, 
beauty parlour in home. They are bidi-workers, garment workers and craft workers also. Based on 
their work or occupation they need different types of financial services like small loans for working 
capital. Nevertheless, they also want to save money for their life cycle needs such as education and 
marriages of their children and some unseen crises in family. In sum, over the years, SEWA Bank 
studied deeply to understand their life cycle needs, their income and expenditure patterns and 
accordingly developed different savings and credit products so that women can easily access 
financial services as per their need and that too at their door steps.  

In addition to the core financial services, SEWA Bank also provide other aided services to women 
members of SEWA in order to prevent them from the various financial risks which would lead them 
into the vicious cycle of poverty. These includes insurance, financial literacy and different trainings 
as well. Various trainings are conducted by Stree Shakti Vikas SEWA Trust, which is a sister 
organisation of SEWA Bank. The main objective of the trust is to provide trainings to SEWA Bank 
members and make them aware of all aspects of their life and work, prepare them to face the 
challenges of life and prevent them from the traps of private money lenders and other vicious 
elements of the society which would lead them deeper into poverty.  

PROGRAMME NEED/ BACKGROUND 

In collaboration with Harward Business School, SEWA Bank conducted a study to understand the 
financial behaviour of the informal sector women. The study revealed that these women mostly live 
on day to day basis and it reflects in their financial behaviour as well. Further, it was observed that 
while they don’t understand the concept of savings, to mitigate their life cycle financial needs they 
mostly take impulsive decisions to access credit from the money lenders on higher interest rates or 
sale their assets or jewellery to them. In most of the cases their income was generated on daily basis 
be it from agriculture or other labour work or from small businesses for which they need credit on 
daily basis.  
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Based on the outcomes of the study, SEWA Bank designed small, daily saving products with a 
minimal amount of 10-50 rupees a day. The saving was collected by the community based ‘Bank 
Sathis’ from the door steps of these women. And in case of the need of the credit, they would get 
loan at the door step only after adequate verification process.  

Since 2001, SEWA Bank started developing a cadre of grassroot financial counsellors through 
systematic training in rural and urban areas. These financial counsellors would further conduct 
community based financial literacy training programmes for the women members.  

As the financial market evolved through new technologies and tools, it was crucial to educate the 
women members for these tools and technologies and empower them to use them for wiser 
decisions of their life cycle financial needs. Thus the bank also introduced training on ‘Business 
Counselling’ for the women who are engaged with small businesses like vegetable vendors, shop 
keepers and small farmers to give some examples. In addition, the bank also started digital financial 
literacy programme for women so that they can easily use the new technologies, tools for their day 
to day financial needs. 

ABOUT THE PROGRAME 
 
Sewa Bank with the support from Equitymaster started a tailor made “Digital Financial Literacy 
Training Programme” for the members of four rural branches of the bank i.e. himmatnagar, Sanand, 
Nadiad and Mehsana. Majority of the women in these branches are engaged in Agriculture and 
Animal Husbandry work. However, some of them have small businesses like small grocery shop or 
pan shop as family business.  

 
A team of Sewa Bank organised for two days 
training in villages using different tools including 
movies and prints, presentation. Many a times 
these trainings were organised at women’s place 
as well. Usually, the trainings are conducted in 
the afternoon when women are back from fields 
for lunch to complete other household work.  

 
 

The training covers following topics –  

1. Introduction of SEWA Bank – its history and background and its members’ profile 
2. Financial planning for women – life cycle needs, vicious cycle of poverty, benefits of financial 

planning, provision for old age and catastrophic loss through insurance and pension schemes 
3. Savings –concept of saving, how to save, different saving products, saving for life cycle needs like 

children education, marriage, old age etc. 
4. Borrowing – Difference between borrowing from private money lender Vs. Main stream like 

SEWA Bank. Different types of loans and interest rates, how to assess the capacity of borrowing 
etc.  

5. Intelligent investment and budgeting  
6. Use of technology – ATM card, online payment tools, UPI. Preventive measures of fraud.  
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In sum, in two sessions women are given a holistic idea of financial planning and use of new 
technologies and equip them with a capacity to make their financial planning and take their own 
decisions for their income. 

Objectives 

This programme intended to reach out to 1200 informal sector women from Himmatnagar, Nadiad, 
Sanand and Mehsana districts for education and awareness on digital financial literacy and empower 
them to utilize various financial services & digital services of SEWA Bank for their daily life cycle 
needs and secure their future.  

Programme Period  
 
The project duration of 3 months (January, 2022 to March, 2022) 
 

Duration of the progamme  
 

Broadly, the duration of the programme designed as below: 

Sr. No. Type of Training No. Of days 

1. Digital Financial Literacy Training  2 

 

Training Methodology  
 

The methodology of the training is interactive lectures, presentation, group discussions, 
Role play, Movies, case studies etc.  
 
Training tools and aid include: -  

• Financial Literacy Facilitators / Trainers Guide 
• Tips to trainers (soft skills) – trainers manual/presentation 
• Videos/Films   
• Stories 
• Games 
• Posters  
• Charts  

 
Other customized training material on financial products, services, operational procedure, 
Government schemes, social security / rights and responsibility. 
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Programme Contents  
 

Digital Financial Literacy programme contents are as follows: 

Introduction Need and urgency of Financial Inclusion – Financial Literacy 
 Financial Planning • Life-cycle needs 

• Vicious Cycle of Poverty 
• Financial Decisions 
• Components of Financial Planning 
• Planner V/s Non-Planner 
• Fungibility of Money  

 Savings • How to Save 
• Concepts in ‘Savings’ 
• Purpose wise Saving 
• Saving Services 
• Power of Compounding  

 Borrowing • When-How and Why we borrow; from Whom 
• Pre and Post Borrowing Factors 
• Reducing vs. Flat Rate of Interest 
• Borrowing for Productive purpose 
• Options available for borrowings 
• How much debt should one take 
• Attributes of Borrowing 
• Four ‘R’s of Borrowing  

Intelligent 
Investments & 
Budgeting 

• Capital Formation 
• Keep investing  
• Social Security (Pension) 
• Mitigate Risk (insurance) 
• Financial Independence 

Digital Financial 
Literacy 

• Knowledge about suitable digital tools & applications and its 
use & advantages. 

• Digital banking – Net Banking, Mobile banking 
• Debit Card/Credit Card/Rupay Card 
• Payment banks 
• ATM 
• Mobile Wallet 
• Paytm / Phonepay etc 
• POS 
• Adhar Enabled fund Transfer and other Govt. services 
• BHIM/UPI 
• NEFT/RTGS 
• Digital banking fraud and security 
• Digital banking services 
• Online fund transfer 
• Online shopping 

Financial products • Formal financial service / providers, product and services 
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and services – Govt. 
schemes 

available in the area. 
• Operational procedure, form filling, account opening, 

operation KYC, pass book, nominating, grievance redressal 
mechanism. 

• Central / State Government schemes and initiative / 
intervention made by other agencies for the poor and 
disadvantaged groups in the area. 

• Social security, rights and responsibilities,  
 

Implementation/ Activities 

The financial counsellors of SEWA Bank conducted on site trainings in the villages of aforementioned 
districts. They approached existing members as well as non members and provide them training 
thereafter joining non members with the bank.  

Most of these women are illiterate or having preliminary knowledge of literacy. Hence, SEWA Bank 
created small videos for training so that it is easy for the women to understand the basic concepts of 
financial literacy.  

Outcome 
 

Branch name 
Number of Women 

Trained 
Himmatnagar 300 
Sanand 341 
Nadiad 349 
Mehsana 370 
Total 1360 
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During the project period total 1360 women from 4 districts were provided with Digital 
Financial Training by the counsellors. The trainings were conducted in the villages as per the 
convenience of the women.  

Ratio of old Vs. new customers of the bank are as follows –  

 

Impact 

Digital financial training made the women aware of use of ATM, GPay and other such online tools for 
financial transaction. After the training women came forward to fill up forms for ATM card and many 
of them have started using GPay for online transactions to their family members in case of need. 
Members also started to use Sewa bank application (IMPS) for their transaction.  
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Risk and challenges faced + measures undertaken to overcome them 
 
The women in rural areas are generally engaged in the occupation of animal husbandry or 
agriculture, Agriculture is widely dependent on the monsoon season.  Lack of monsoon or 
less monsoon will result in loss in the agriculture business for them.  
 
The other common occupation in rural Gujarat is animal husbandry. The sickness of the 
cattle or death of cattle will have huge impact on their business. The government policies 
might result in increase in the food prices of cattle. This will also have impact on their 
business and it will hamper their profits and production.  
 
These women in rural Gujarat do not believe in Insurance of cattle and hence are reluctant 
to go for same.  So these are few challenges faced by women in rural area. 
 
The Credit products offered by Sewa Bank availing the credit as per their requirement.  
 

Success Stories 

(1) JebarbenAjmalji Thakore:  
 

Jebarbena 48 years old woman originally from Vislot village of Patan district was one 
among 11 siblings. Since childhood she used to help her father through agriculture 
labour work. At the very young age of 16, she got married to Ajmalji from Harsundal 
village. The life here was even worse. She kept one buffalo for livelihood and also 
helped her husband by working in the small farm. The family of five with three 
children could hardly meet their daily bread through income generated from the 
labour work in farm and selling of milk. However, Jebarben put her hard efforts to 
educate her children. The family borrowed money from the village money lender to 
marry the children at very high interest rate. One day she met SEWA Bank sathi and 
found interesting to know about the work done by the bank for the women like her. 
She attended the digital financial training of SEWA Bank which opened her eyes. As 
she says, “Now I realise the importance of savings. I like to visit SEWA Bank and not 
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the other banks as the women staff here are very much supportive and cooperative. 
They listen to us with patience and help us to find the solutions of our day to day 
problems.”Her monthly income was around 4000 INR per month. She started saving 
in SEWA Bank and then availed a loan to buy another buffalo. “Now I am happy 
because my income is doubled up and I can feed my family two meals in a day.” She 
said with a smiling face.  
 

(2) ParvatibenBharatji Thakore, Harsundal village, Mehsana District.  
 
Parvatiben a 30 year old woman spent her childhood in a poor family of six people 
from Kaldi village, Mehsana. She could study only upto class 7. At the age of 15 she 
was married to Bharatji Thakore. Her in-laws allowed her to appear for SSC 
examination. However, here also she had to work as an agriculture labourer in the 
farm for livelihood. The family could earn around 10000 bugs in a month. 
Meanwhile, she came to know about SEWA Bank and had an opportunity to 
participate in Digital Financial Literacy Training of the Bank. Here, she came to know 
about the importance of savings. She started savings with small amount and was 
happy to see gradual increase in her saving account. She also learned about making 
transactions from Bank. According to her “SEWA Bank is like my mother through 
which I learned to do savings. Women come to collect savings at my door steps. This 
is very much helpful. No other bank provides such service.” 

 
(3) Rashmikaben Bhikhabhai Vasava, Rupapura, Nadiad 
 

A forty years old lady from Rupapura village, Nadiad district has a family of six people 
with her husband, 3 sons and a daughter in law. She works as a domestic worker in 
2-3 houses of nearby colonies and earns around 1500 bugs a month. Her husband 
works in a shop while three sons also work on daily wages. The family could hardly 
meet their needs through the income. Meanwhile, Rashmikaben’s fried told her 
about SEWA Bank and advised her to attend a meeting conducted by the bank in her 
village. She participated in the meeting and found it eye opening. She realised the 
importance of savings and financial planning. She opened a saving account in SEWA 
Bank and started with small saving of 500 INR. For this she had to cut some of her 
expenses but she was happy that her saving was increasing. This small saving helped 
her to avail a loan of 50,000 from SEWA bank for her son’s marriage. Her husband 
appreciated her decision when he realised that the interest rate of SEWA Bank was 
much lesser than the private money lender. Now he is helping her for repayment of 
the loan. Nevertheless, Rashmikaben has also opened an account for ‘Atal Pension 
Yojana’ to secure her old age and saves 200 Rs. every month under this scheme.  

 
(4) SarojbenGopalbhai Gohil, Rupapura, Nadiad.  
 

A 32 years old mother of 2 sons had studied up to 7th class only. After marriage, 
realising the need of the family, she started a small shop outside her house selling 
grocery, cigarettes, bidi, tobacco, snacks items etc. Her husband is a auto-rikshaw 
driver. Once she saw a team of women holding a meeting with a group of women in 
her neighbourhood. She also went there out of curiosity and heard about SEWA 
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Bank. It was vert fascinating for her to know about ‘women exclusive bank’. After the 
meeting she went to the SEWA Bank team and asked to open her account. Thus, she 
started a small saving.  

 
During COVID, it was difficult for the family to manage the household expenses. Her 
husband’s earning was reduced drastically and Sarojben was also struggling to get 
stock for the shop from the nearby town. In this time of hardship, SEWA Bank came 
to help her. She applied for a loan and stored stock from the nearby city. It was a 
substantial support for her. Today she is regularly paying the loan instalment. 
Nevertheless, she has started account in ‘Atal Pension Yojana’ and saving 200 Rs. 
every month for her old age security.  

 
Commitment undertaken by the trainee as a result of the training 
 
The training of SEWA Bank encourages women to do savings. They start saving of 100- 200 
INR per month. Many women saved money regularly and then took loan for various social or 
occupational needs. They further repay the loan regularly as well.  
 
Another significant point is that women are motivated to think and plan for their future and 
old age. After the training many women agreed to open an account in ‘Atal Pension Yojana’ 
to secure their old age.  
 
The training also sensitizes them about the importance of confidentiality of ATM PIN to 
prevent frauds with their hard saved money.  
 
 
 


